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INSIGHTS & PERFORMANCE

Transversal driving of marketing studies, mix and 
creation: hybridization of ideas and expertises, with 
strategic planning, market & channel intelligence.

HEAD OF BRAND

Replatforming, Global Image positioning. 
Brand elements translation into go-to-market
strategies. Commitment for storytelling, outreach, 
influence and advocacy. 

CONTENT
 
Oversight to the in-house creative & content studio.
Creation and artistic direction of media and non-media 
tools (360 campaigns, shootings, brand content
activation, retail, etc ). Project ideation and supervising 
creation of marketing materials assigned to traffic, crm, 
e-business, social medias, retail and multi-channel 
marketing. Creative workflows, and quality control.

MANAGEMENT

Business Unit Manager. Executive Committee Member. 
Teams : CUSTOMER KNOWLEDGE, BRAND, ART 
BUYING, CONTENT FACTORY, WINDOWS & SOCIAL 
MEDIA.

Jérémie RENAULT
COMMUNICATION - BRAND DIRECTOR

ARCHIVES 2019/20 - 3

STRATEGY REPLATFORMING - 4

BRANDING - 6

ART DIRECTION - 13 

CAMPAIGN - 19

DIGITAL - 25

SALES ANIMATION PLAN - 30

RETAIL EXPERIENCE - 37 

RESUME - 44

Agenda



GLOBAL ID  
 

Archives
CASE STUDIES 360

archives  arch
ives  archives

2019
2020



REPLATFORMING  
 

Strategy
CASE STUDIES 360

At Camaieu, we do not consider
fashion as a dream industry
but as a tool of reality.

That is why everything we do must be to serve women and make 
them feel valued. From the fashion we sell to the way we welcome 
them in stores, and of course to the models we choose to
represent them.

Empowering all women to feel good,
beautiful and powerful in their daily lives, 
whatever their lifestyle.

By offering an everyday wearable fashion.
By offering quality at the best price.
By being where they live as well as on Instagram.
By giving them confidence respecting their personality.
By dressing them from size 34 to 46.
By showing them as they really are in everyday life and
and also everything they could be.

Vision

Mission



MANIFESTO  
 

Strategy
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For us, fashion is only wor-
thwhile if it is worn by as many 
people as possible, of women, 
of course.

This is why we have 512 shops 
in France, in cities where other 
brands would never set foot in.

That's why we offer all styles 
from the very fashionable to 
the very casual, always at the 
best price.

That's why all the saleswomen 
who advise you are trained to 
make you look good, not to 
disguise you.

At Camaieu, we hate fashion.
When it is inaccessible,
stereotypical, uncomfortable,
irresponsible.

That's why we dress women 
from 34 to 46 and all those 
who do yo-yo.

That's why 100% of our T-shirts 
are made of organic cotton and 
100% of our jeans are washed in 
an eco-responsible way.

That's why we are the favourite 
brand of French women
and we continue to improve 
ourseleves to be :

+ responsible,
+ ethical,
+ collaborative,
+ local in order to
and make you
love fashion even 
more.
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VOCABULARY  
 

Identity
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Bien, belles &
puissantes au quotidien.





SHOPPING BAGS  
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CAMPAIGN  
 

«A la ville»
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À la ville, 
cette femme 

porte du
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Grand Prix Stratégies
Stratégies Awards

1st award catégorie Fashion
AD Forum

Grand Prix RSE de la Com Extérieure 
Grand Prix de la Com

Mention Campagne Engagement 
Union de la Pub

Entrée au conservatoire
de la publicité du Musée National

des Arts Décoratifs



CAMPAIGN  
 

«A la ville»
CASE STUDIES 360

https://www.youtube.com/watch?v=MEMFrBp-HiM&list=UUTp7Kv2UqcDWetyaAcmvcuA&index=17
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Digital
CASE STUDIES 360



CRM & LOYALTY PROGRAM  
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CHARITY T-SHIRTS  
 

Sales Animations
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MANIFESTO  
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Ici tout se

par un sourire 
SOLDE(s)

élues meilleures 
vitrines soldes hiver 21 

par l’Oeil Grande Conso 

citées en référence par 
L’échommerces et Pubeco 

shootées par 
Dailyshopwindow

SALES  
 

Sales Animations
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YOYO WARRANTY  
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ECO-SCORE INNOVATION  
 

Sales Animation
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l’éco-note
Camaieu
Je découvre



SECOND HAND SERVICES  
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RETAIL DESIGN  
 

Blush concept
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Resume

PROFESSIONAL PROFILE 

14 villa des Nymphéas - 75020 Paris  / 40 yo.

+33 6 82 60 63 82 / hevour@hotmail.fr

Jérémie RENAULT
COMMUNICATION - BRAND DIRECTOR

Master II  
Marketing & Advertising Strategies 
IEP Sciences Po Paris          
Master I - Communication    

         

   

 

Education

Transversal driving of the marketing mix and creation: hybridization of ideas and expertises, with
strategic planning, market & channel intelligence. 
 Insights & performance manager 
 Head of Brand : Replatforming, Global Image positioning. 
 Translation into go-to-market strategies.  

Strategy

Softwares : Pack Office, Figma, Content Square
Full Adobe Creative Suite.

Professional english / french.

17+ years experience in groups from 20 to 10K
employees, turnover 1,2 M to 2 billion €.          

Axxess & Armstrong Groupe - 2013/20
Chief Creative Officer, 360° communication.

Limited Edition Group - 2012/13
Artistic Direction. Exhibition and retail architecture,
event communication..

OB Event SAS - 2005/12
Founder, General Manager. Communication agency. 

Expertise

« I’m fond of words, brands, images and beautiful stories . I can listen, learn and

draw these languages to start conversations, create identity , meaning and emotion. 

I transform audiences conquest, communities commitment, markets’ agility

and performance into creative experiences.

hevo
ur

hevo
ur

J.R
enault

DSAA & BTS - Applied Arts Com & Design
ENSAAMA / ESAAT / Ecole du Louvre

Project ideation, creation and artistic direction of media and non-media tools
Oversight to in-house creative & content studio and agencies.

Manufacturer of distinguishing expression territories and creator of value in the
brand-consumer relationship :
 Dialectic between art, culture and technology 
 Design thinking geared towards storytelling, eco-system and customer experience 
 High quality commitment, workflows and control. 

Content & Creation

Executive Committee member. Business Unit Manager. (43 people).
Co-construction and production coordination. Teams leading :  Customer knowledge, Brand,
Art buying, Content Factory, Windows & Social Media.

Management

portfolio: www.hevour.com 

password     :          Gatew@y 

Lyric, contemporary, graphic arts.

Mecenat and competence donation for
cultural events or heritages establishments.

Personal activities

Expert in strategy, creative direction and project management for communication solutions.    
Creator of cross media values. Creative and customer centric. 17+ years background in
creative agencies and companies @HermionePeople&Brands.

 Camaieu & GAP France - 2021/22
Content Factory - Brand Manager. .

 Camaieu - from 22
Communication, Brand and Image Director.
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